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HOW THE IMPLEMENTATION OF
SCIENCE AND TECHNOLOGY
TRANSFORMATION IN DEVELOPING
POTENTIAL OF HIJAB SMEs IN GRESIK

Abstract: Hijab SMEs is one of the small enterprises driving
the economy of Gresik. However, in its growth, they have not
yet reached a significant target. This condition is due to lack
awareness of SMEs actors in implementing science and
technology transformation to manage and develop their
businesses as causing less optimal of the business potentials.
This study aims to discover how science and technology
transformation is implemented by Hijab SMEs in Gresik. This
study applied explanatory qualitative approach and employed
7 hijab craftsmen as respondents. Data were collected
through questionnaires and observations. The data were
analyzed using Miles and Huberman techniques. The study
found that only one of seven respondents well implemented
science and technology transformation proved by marked as
good in all aspects assessed (production, marketing,
productivity, and networking). Further research is needed
especially in employing appropriate methods to introduce
science and technology transformation to Hijab SMEs actors.

Keywords: Hijab SMEs, business potential, science and
technology transformation.

1. Introduction

According to Oort & Stam (2006), economic
growth affected more to the emergence of
new business than to the development of
existing businesses. This is due to challenges
that attached more to the new business actors
who eagerly faced and challenged the
opportunities offered by the economic
growth. To develop business, many
considerations should be put on, such as the
nature of business, the resources (material
and human), and future prospects.
Considering nature of business, local
wisdom-based SMEs is one of SMEs that
attact more important on the community,
culture, and business scales.
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In grobal era, Small and Medium Enterprises
(SMEs) in creative industry is expected to be
able to compete with big enterprises
especially in fulfilling low- and middle-class
people demands. However, it is hardly
achieved due to many weaknesses of
economic factors. According to Sholahuddin
& Wahyuddin (2015), SMEs in creative
industry faced fierce competitions in order to
be able to survive and develop their
business. He mentioned that most problems
related to financial problems, authorities’
assistances, as well as business plans and
management. SMEs development signifies
the goal of every modern economy. It has
multifarious challenges including a number
of related parties almost in every economic
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sector. SMEs excite many people to enter
entrepreneurship, due to their flexibility and
easy alteration to change in order to supply
market demands. At the same time, SMEs
offer opportunities to increase employment,
promote economy diversification, support
sustainable growth, and increase
competitiveness of business world (Slobodan
& Popovic, 2009). SMEs consider as
business organization. Similar to public
organization (government), SMEs face many
complexities as well. Carmeli & Tishler
(2004) in Muafi (2010) defined a public
organization as a system with all elements
(such as resources, activity, and policy)
integrated one to another in order to
contribute in increasing and generating
competitive challenges. Thus, in SMEs, not
only resources (human and natural) but also
business  strategy and  organizational
management become equally important
elements to improve their performances.

Hijab SMEs in Gresik have formed
cooperation synergy both internally and
externally, peculiarly in developing local
wisdom potential. Despite having great
potential, efforts to develop the hijab SMEs
were not optimal because of organizational
weaknesses in business resources ownership.
Business  resources generally include
tangible resources and intangible resources
(Ismail, et al, 2012). These weaknesses were
from product quality, such as the stitching
quality and the market decline which was
due to high competition and no fashionable
hijab design.

Besides those two, hijab SMEs also had
human resource problems due to the existing
work specialization. The current work
specialization system focuses on quantity
and ignores quality resulting in which many
products were not sold as those did not meet
consumer standards as well as were unable
to compete with other competitiors. This fact
was opposite to the Rusu’s study. He argued
that specialization should be a business
strategy that possibly overcame productivity
and product competitiveness problems

(Rusu, 2013).

Overcoming the hijab SME problems in
Gresik was needed to increase the
productivity and competitiveness of national
fashion-based SMEs. Although National
SMEs are still experiencing problems in the
production, human resources, and marketing
aspects, the free trade of the Asian Economic
Community (AEC) and the target of the
Indonesian Muslim fashion industry cannot
be avoided, so those problems should
become booster to face competition at the
world's Muslim fashion in 2020.

Hijab SMEs Gresik has potential in work
specialization and strong collaboration of its
local wisdom. However, this potential has
not been optimally employed so efforts are
needed in order to transform science and
technology into business application. These
actions have been similarly carried out by
China as regional policy on trends in
evolution and work perspectives (Minar,
2016). Silimarly, Sibirskaya, Stroeva, &
Simonova (2015) conducted study on the
characteristics of organization and small-
large innovative cooperative organization
environment was in the form of reciprocal
negotiation or cooperation.

Obijectively, this study was to determine the
hijab SMEs  potential (production,
marketing, productivity and networking) in
Gresik which were used as a basis for the
science and technology transformation
development to strengthen SMEs potential.
In addition, the efficiency and effectiveness
of work specialization and collaboration
leading to business success were seen
through the increasing income and
community welfare in Gresik. Significantly,
this study is to give an overview for the
policy makers and government to design
proper regulation and policy as well as to
provide the other researchers an object of the
study especially in the role of work
specialization and cooperation.
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2. Literature Review
2.1 Prior Studies

This study was based on empirical evidences
of work specialization strategies and
collaboration. One of them was a study on
collaborative transformation conducted by
Nishino, Okazaki, & Akai (2017) who found
that collaboration was built with cooperative
relationships in a healthy ecosystem. Other
findings mentioned that collaboration
positively influence the new businesses
formation to the highest extent (Pylak &
Majerek, 2017) and also positively influence
on company's performance and innovation
level (Raposo, Ferreira, & Fernandes, 2014).
The prior study conducted by Surjanti et al.
also assisted in strengthening the research
proposal basis of the study on hijab SMEs in
Gresik.

2.2 Potential of Hijab SMEs

To develop the SMEs potential, local
wisdom is one of element that cannot be
easily separated as it is a part of local
potentials  including  natural,  human,
technological and cultural resources of a
region (Hariyadi, 2010; Vanclay, 2011,
Aditiawati et al, 2016). Moreover, local
wisdom is also defined as knowledge gained
from experience and passed down through
generations as view of life, knowledge and
life strategy (Alfian, 2013: Akhmar &
Syarifudin, 2007: Phongphit & Nantasuwan,
2002: and Kongprasetamon, 2007).

Gresik as one of popular Islamic City in
Indonesia has hijab industry as one of small
industry assisting local economy (Rosidin,
2015). This is inherited by the locals from
generations above, starting from hijab
tailoring (sewing skills) to developing
market. Although, seemingly hijab SMEs are
a single business entity, it is in fact devided
and depended on craftsmen who are not a
part of main SMEs. The relationship
between main SMEs and craftsmen has

existed and become unbreakable tradition for
decades. These conditions showed that main
SMEs had a major role in managing hijab
business in Gresik and significantly affected
surrounding population.

2.3 Science and Technology
Transformation

Science and technology transformation
originated from research organisations that
transform into viable technologies, products
or services. Habraken (1976) described the
transformation as: 1) a slowly or step by step
process, 2) unexpected especially on its start
or end because it depended on the factors
influence; 3) comprehensive and sustainable,
and 4) related to the emotional value system
in community (Pakilaran, 2006). While self-
employment specialization transformation
was defined as dividing or separating
important businesses or organizational works
into individual tasks (Adeyoyin, 2015)
Science and technology transformation in
work specialization means the changing
process in knowledge and techniques of
work specialization carried out by Hijab
SMEs in Gresik. Developing work
specialization was possibly to preserve
competitiveness and effectivity of the
industry (Rusu, 2013). According to
Kamrowska-zaluska & Soltys (2016), the
specialization process was possibly carried
out through: 1) presenting methods and
process results, (2) analyzing the evolution
of specialization field; and (3) identifying
problems and challenges that occur during
the process.

Furthermore, science and technology
transformation in industrial cooperation
means the changing process of the

knowledge and techniques on running and
establishing cooperation at Hijab SMEs in
Gresik. The collaboration existence possibly
increased productivity as found at study
conducted by Garcia, Lopez-lopez, &
Acevedo-triana (2016). They found that the
collaboration between researchers in Latin
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America increased the productivity in
journal publications and the level of
researchers' knowledge. By that reason, the
science and technology transformation of
cooperation strategy at Hijab SMEs in
Gresik was possibly to increase the
productivity of hijab products both in
quantity and quality.

3. Method

This research was explanatory qualitative
study using Mile & Huberman technique
with reduction process, presentation, and
conclusion. Locations selected for this study
were several districts in Gresik, namely:
Banyuwangi, Manyar Sido Rukun, and
Manyar Rejo. The population were 30 hijab
craftsmen who related with seven hijab
SMEs. Objects were the science and

and observation. Furthermore, data collected
were mapped using four standards M&H, as
P (Poor), A (Adequate), G (Good), and VG
(Very Good).

4. Result and Discussion

4.1 Respondents Characteristics

From the data recorded in the Department of
SMEs and Cooperation Gresik, there were 7
hijab SMSs who absorb adequate labors as
well as implemented science and technology
transformation in carrying out their business
activities (see Table 1).

Each SMEs was represented by a respondent
in giving the information required for the
study. Aside from implementing science and
technology as well as absorbing numbers of
labors, those seven were selected because of

technology implementation on production,  the |ocation of raw material supplier
marketing, productivity, and networking. originated.
Data were collected through questionnaires
Table 1 Hijab SMEs in Gresik
Labar
No. Name Sex Address F “a 'i'-:tal
1 Alifatul Hidayah F Banymwansi =20 L] 20
- Anis Muafizh - J1 Marzojoyo =0 o 10
- (Annizz Collection) ) ETEW: 1104 Banyuwangi _h -
- . = Earmpung Fambi 5
3| Menmd | RTEW: 13/05 Gumeno, Manyar S
5ri Festumd - . ! - -
4 (Falemi Collection) F Lebaksar, Bungah Gresik 25 ] 25
- o - Sunzonlezowo .
5 | Hi-Eoichn F | RTRW. 0602001, Bunsah Gresik o I
. _ | JL Wahidin Sudiro Fnsodo 31T . .
6 | Fhamimsh F | FTEW: 0405 Sinzorejo, Kebomas Gresik '
7 Izzzh F Banynwansi =30 30

Source: Data analysis

4.2 Results

Data were analyzed, especially relating to
four variables in science and technology
implementation to determine the potential
and weekness of each variable questioned.
Those variables were then grouped into four
criteria (P, A, G, and VG) (see Table 2).

From the analysis, it can be drawn the map
of the potential on Hijab SMEs in Gresik
(see Table 3). Data illustrated that R1 had
adequate potential in all veriables; R2 had
very good marketing potential, yet it was
only adequate on its productivity; R3 was
potentially good in production, but only
adequate in  both  productivity and
networking; R4 was very good in marketing
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and good in production, yet it was only
adequate in  both  productivity and
networking; R5 was very good in marketing
and good both in production and networking,
yet adequate in productivity; R6 had very
good marketing potential and good on both
production and productivity, yet adequate on

networking; and R7 had very good potential
on both marketing and productivity and good
potential on both production and networking.
Of those seven, only R7 showed the best

potential among all respondents in
production, marketing, productivity and
networking.

Table 2. Evaluation on Potential and Weakness of Variable

- EVALUATION -
Varable  "e7 1 ®2 | ®3 | Re | ®s | Re | RT Total NOTE
= - 16-21=VG& | The best
2 3 7
Production | 0 | 1° | 12 il - ! 11-15=G | performences were
{21 imdicators) | o VG G o G G G § -10=A BT and B2
) 1 -5 =P
2 4 2 4 4 4 4 4 =" }Iﬂﬂh ]]J.EILEU.'EI;
Marketing i= 2Tpacts Were very
{4 medicators) A A A VG VG VG VG =4 sood only B and
1=F B3 were Adaguate
s ] & 5 7 B o 14 13-17=WVG | BT showed the best
f'_f";;"?"‘t“f' 9.12=G | performance (Vi)
(7mdicatoss}] 5 | 5 | a A A G | ve | 5-8 =a
-4 =P
4 4 3 1 5 4 g T-8=NF mm‘mm; most
- 5-8=0C respondents ware at
I-d4=4A Good oriteria, only
L.-2=P B5 and BT were
MNamworking Adequate.
(9 indicators) a a a A G A G They argued that
- ) nefworking was
insizmficant
compared o results
obizimed
Table 3 Potential of Hijab SMEs in Gresik
Potennial Very Good {(ood Adequate Poor
., Ciriteria V&) = (A) (F)
Produchion - E3. B4 E5 R6 K7 -
Marketing E2 E4.R5 E&6 K7 - -
Productiaty R7 Rb6 R1.E2 E3 B4 .E5
Metworking - BE5 K7 REl.E2. K5 FE4.Ré
4.3 Discussion indicators  were  quality  supervision,
maintenance, and  production  output
Production (earning).

In analyzing production, indicators were
divided into three: pre, whilts, and post
production. In pre-production, indicators
were business location, product design, and
material management; in production process,
indicators were production supervision and
quality ~ control;  in  post-production,

In pre-production, first indicator is business
location. According to all respondents (R1-
R7), there are certain condition to select
business location and to layout it. Second is
product design; all R plan their products and
supervise its design before producing it.
However, three of seven (R1, R3, & R5) did
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not plan before production process. Next is
in material management; some respondents
control their raw material to ensure the
product quality by obtaining raw material
from same suppliers. Unfortunately, only
two of seven (R4 & R7) did this action
occordingly, while the others did not
perform it.

In  production process, first indicator
examined is production supervision. In this
aspect, all respondents already utilize
machine in the production. So supervision is
needed to ensure the quality produced are
met the required standards. Here, supervision
is performed to see whether the machine is
checked and manintained  regularly.
However, in this aspect, three of seven (R1,
R3, & R5) did not follow the stage
accordingly. While in quality control, all
respondents performed this action from start
to end (product finished).

The last is post-production. First indicator is
quality  supervision. Among  seven
respondents, only R7 and R6 did thourough
inspections for the finished product, while
the other five only did it superficially. Next
is maintenance; in this stage, most of
respondents (R1-R6) did not perform it
accordingly, they maintain the machine and
other equipments when problem occurs. Yet,
only R7 performs the maintanance for all
related production equipments (machine,
camera surveilance, and others) regulary.
Last is production output (income). Of the
seven, R7 has the highest income (392
million IDR/month), while the lowest is R5
and R6 (less than 120 million IDR/month).
The other four (R1, R2, R3, and R4) earn
more than 300 million IDR/month although
they were still relatively lower than R7.

Marketing
In marketing, the study analyzed how
respondents responded to the market. In this

variable,  indicators were order given,
pricing, advertisements, and after-sale
service.

Six of seven respondents directly accepts the
order from customer without analyzing the
market trend. Only R7 did not do it as it
perform market analysis to meet the market
trend and demands. However, aside from
accepting direct order, R3 and R5 did
somewhat market analysis before producing.
For pricing, among seven, only R4 considers
not only production cost but also marketing
cost before decide the price for its product.

In term of advertisement, most respondents
use conventional advertisement methods to
advertise their products (by printing into
labels, pamphlet, business card, brochures,
etc. Aside of them, joining exhibition also
becomes a way to advertise their products,
however only R7 did it regularly. To
advertise their product, most of respondents,
except R1 and R3 made marketing bugdet.
Relating to product service, after-sale also
needs to be considered as well. Most of
respondents, they did not have any plan or
design for after-sale service. Most of them
only provide product returns when they
remaind unsold. This brings out an important
issue as it will become a threat of loss.

Productivity

In productivity, respondents had potential
synergy with hijab craftsmen in Gresik.
These were reflected in the efforts to
optimize labor utilization for its productivity.
All respondents synergized with craftsmen
by providing training and other support to
improve the craftmenship skill in production
process. Whereas the labors did not employ
responding to fluctuations in demand.

Networking

Networking is not only between SMEs and
government institutions but also between
SMEs and other related parties, such as
material, equipment, and human resources
suppliers, companies, banks, and so forth. In
this study, the networking conducted by the
respondents were between SMEs and
suppliers, SMEs and government, and SMEs
with other companies. The networking
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between SMEs and government were carried
out by most of respondents (R1-R7),
however in this networking government
through the Department of SMEs and
Cooperation design policies to support and
provide information as well as training
required to improve the business. Among
seven, only three respondents (R5, R6, and
R7) consolidated the networking with the
government.

The networking between SMEs and
suppliers are mostly related to raw material
and human resources used in production; for
examples the fabrics and the craftsmen.
From the data obtained, it is found that all
respondents established solid network with
certain suppliers, however R3 did not
establish it, as it obtains its raw material
randomly (from different supliers).

For human resource suppliers, respondents
mostly built networks by recruiting labors
from neigbouring environment or through
personal relationship. In addition, for the
equipment suppliers as well as maintainance,
the SMEs had networking with some
supplier or companies who provide
maintainance for equipments in their
production. However, only R7 did it
throughly, while other respondents almost
did not carry it out. They prefer to do it
independently.

Meanwhile, the networking between SMEs
and other parties (companies) were
conducted by most respondent except RL.
Hovewer, they did it superficially but only
R7 did it accordingly by establishing
networking with one of biggest company in
Gresik (PT. Semen Gresik). Reasons why
most respondents did not eager to establish
relationship with other companies or SMEs
are due to their lack of trust to the big
companies and assumption that other SMEs
are competitors who will hinder their
development.
Furthermore, from
consisting of  development

activity orientation,
(building

contact), maintenance (maintaining building)
and utilization (using contact). The
development activity (building contact) was
done by R1, R2, R3 and R4 while others did
not manage to do it. The maintenance
activity (maintenance building) was carried
out by all respondents, yet it was limited to
the interests of respondents for business
continuity. The utilization activity (contact)
was related to business consultation, and all
respondents did not utilize the potential
expertise of the networker for business
purposes, they mainly focused on buying and
selling.

5. Conclusion and Suggestion
5.1 Conclusion

In conclusion, among respondents, only R7
had potential in four variables studied
(production, marketing, productivity, and
networking). However, it showed the best
performance on marketing and productivity,
while in production and networking, it only
had good performances.

Aside of R7, in production, R3, R4, R5, and
R6 had good performance, yet R1 and R2
did not show any performance. In marketing,
five respondents had very good performance,
except for R1 and R3 who indicated nothing.
In productivity, seven respondents had
adequate performance, yet R6 had better one
(good). At last, in networking, seven
respondents had adequate performance, yet
R5 had better one (good).

Hence, the study found that hijab SMEs in
Gresik implemented science and technology
transformation; however, they are not yet
fully employ it as expected. Therefore,
future improvement can be proposed
accordingly especially in both marketing and
production as both have many room for
improvement.
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5.2 Suggestion

In industry, especially business
development, science and technology could
be possibly transformed in many variables
including in  production,  marketing,
productivity, and networking as selected in

As indicating in this study, two of four
variables mentioned  (production and
marketing) have high potential to be
developed further. Suggestedly, in future
research, potential mapped from this study
could be develop into certain formula which
possibly propose the growth of hijab SMEs

this study. in  Gresik specially and other SMEs
generally.

References:

Adeyoyin, Samuel Olu. (2015). Effect of Job Specialization and Departementalization on Job
Satisfaction among the Staff a Nigerian University Library, Library Philosophy and
Practice Online Journal. http://digitalcommons.unl.edu/libphilprac/1295, accessed on
June 4, 2017.

Aditiawati, Pingkan, dkk. (2016). Pengembangan Potensi Lokal Di Desa Panawangan Sebagai
Model Desa Vokasi Dalam Pemberdayaan Masyarakat dan Peningkatan Ketahanan
Pangan Nasional, Socio-technology online journal [the article in Indonesian language],
Vol. 5 No. 1 April 2016 pp. 59-67. https://media.neliti.com/media/publications/41739-ID-
pengembangan-potensi-lokal-di-desa-panawangan-sebagai-model-desa-vokasi-dalam-
pe.pdf, accessed on June 7, 2017.

Beatrice, C. (2015). Cross-sectoral cooperation vs . cluster development at European level, pp.
175-183 November 22, 2014. http://doi.org/10.1016/S2212-5671(15)00255-5.

Dalke, Vincent. (2015). The Resource Dependence Theory: Assessment and Evaluation as a
Contributing Theory for Supply Management, IBA Bachelor Thesis Conference (Online
Journal). July 2, 2015, Enschede, The Netherlands.

Garcia, A., Lopez-l6pez, W., & Acevedo-triana, C. A. (2016). Cooperation in the Latin
American behavioral sciences: Motivation , evaluation and difficulties. Suma
Psicoldgica, 23(2), 125-132. http://doi.org/10.1016/j.sumpsi.2016.08.002

Kamrowska-zaluska, D., & Soltys, J. (2016). Process of Emergence of Smart Specialisation in
Pomeranian Voivodeship in Poland. Procedia Engineering, 161, 1987-1995.

http://doi.org/10.1016/j.proeng.2016.08.791

Kompas.com. (2017). UMKM Masih Dibelit Masalah, Berita, (online newspaper),[article in
Indonesian language]. Published on November 27, 2017.
http://news.liputan6.com/read/2662988/umkm-masih-dibelit-masalah, accessed on May
27,2017.

Kotler, Philip. (2005). Manajamen Pemasaran, Jilid 1 dan 2 [the book in Indonesian
language]. Jakarta: PT. Indeks Kelompok Gramedia.

Minar®, E. (2016). EU-China cooperation on
http://doi.org/10.1016/j.pisc.2015.11.007.

Muafi & Siswanti, Yuni. (2010). The Effect of Proactive Personality, Self Promotion, and
Ingratiation on Career Success for Employee of Public Organization. Global Journal of
Management and Business Research, [S.I.], v. 10, n. 2, April 2010.

regional policy & cikov4, 30-38.

976 J. Surjanti, Y. Soesatyo, Sanaji, S. C. Wibawa


http://digitalcommons.unl.edu/libphilprac/1295,%20accessed%20on%20June%204
http://digitalcommons.unl.edu/libphilprac/1295,%20accessed%20on%20June%204
https://media.neliti.com/media/publications/41739-ID-pengembangan-potensi-lokal-di-desa-panawangan-sebagai-model-desa-vokasi-dalam-pe.pdf
https://media.neliti.com/media/publications/41739-ID-pengembangan-potensi-lokal-di-desa-panawangan-sebagai-model-desa-vokasi-dalam-pe.pdf
https://media.neliti.com/media/publications/41739-ID-pengembangan-potensi-lokal-di-desa-panawangan-sebagai-model-desa-vokasi-dalam-pe.pdf
http://news.liputan6.com/read/2662988/umkm-masih-dibelit-masalah

https://journalofbusiness.org/index.php/GIMBR/article/view/129. Accessed on November
4,2018.

Nishino, N., Okazaki, M., & Akai, K. (2017). Technological Forecasting & Social Change
Effects of ability difference and strategy imitation on cooperation network formation: A
study with game theoretic modeling and multi-agent simulation. Technological
Forecasting & Social Change. http://doi.org/10.1016/j.techfore.2017.02.008

Pylak, K., & Majerek, D. (2017). Identifying industries requiring spatial and sectoral
relationships to develop : Do smart specializations always work ? Procedia Engineering,
174, 1119-1127. http://doi.org/10.1016/j.proeng.2017.01.265

Raposo, M. L., Ferreira, J. J. M., & Fernandes, C. I. (2014). Revista Europea de Direccién y
Economia de la Empresa Local and cross-border SME cooperation : Effects on innovation
and performance. Revista Europea de Direccion Y Economia de La Empresa, 23(4), 157—
165. http://doi.org/10.1016/j.redee.2014.08.001

Rusu, M. (2013). Smart Specialization a Possible Solution to the New Global Challenges.
Procedia Economics and Finance, 6(13), 128-136. http://doi.org/10.1016/S2212-
5671(13)00124-X

Republika. (2016). UMKM Hadapi Tiga Masalah untuk Go Internasional, (online newspaper).[
article in Indonesian language]. Published on November 23, 2016.

http://lwww.republika.co.id/berita/koran/financial/16/11/23/ oh37072-umkm-hadapi-tiga-
masalah-untuk-go-international, accessed on May 27, 2017.

Rosidin. (2015). Nilai-nilai Kerukunan Dalam Kearifan Lokal Masyarakat Bawean Gresik, Al-
Qolam Online Journal, Vol. 21/No. 5/June 2015 [article in Indonesian language].
http://jurnalalgalam.or.id/index.php/ Algalam/article/download/211/194, accessed on June
16, 2017.

Sholahuddin, M. & Wahyuddin, M. (2015). Natural Pattern and Durability of Local Wisdom-
Based Creative Industries in Indonesia (Case in Surakarta, Central Java). Developing
Country  Studies. Vol .5, No.21, 2015. ISSN 2225-0565 (Online).
https://www.iiste.org/Journals/index.php/DCS/article/download/27463/28177, accessed
on November 1, 2018.

Sibirskaya, E., Stroeva, O., & Simonova, E. (2015). The Characteristic of the Institutional and
Organizational Environment of Small Innovative and Big Business Cooperation.
Procedia Economics and Finance, 27(15), 507-515. http://doi.org/10.1016/S2212-
5671(15)01028-X.

Slobodan, Ceranic and Blazenka S. Popovic, (2009), Human resources management in small
and medium enterprises, APSTRACT: Applied Studies in Agribusiness and
Commerce, Vol. 03, No.l1-), 4. http://ageconsearch.umn.edu/record/49230/files/8Hu ...
ces%20management.pdf, accessed on November 3, 2018.

Stam, Erik. & van Oort, Frank G. (2006). Agglomeration Economies and Entrepreneurship in
the ICT Industry. Erim Report Series Research in Management.
https://www.Academia.Edu/830497/Agglomeration_Economies_And_Entrepreneurship_|I
n_The_lct_Industry, Accessed On November 4, 2018.

Surjanti, Jun, et al. (2007). Analisis Karakteristik Produk Bordir Berdasarkan Kepuasan
Konsumen sebagai Rintisan Pemberdayaan Sentra Industri Kecil di Jawa Timur (Studi
Kasus di Sentra Industri Kecil Bordir Tanggulangin Sidoarjo, Research Report [paper in
Indonesian language]. Surabaya: Lemlit Unesa. Program Hibah DP2M Dikti Jakarta.

Surjanti, Jun. et al. (2010). Analisis Perluasan Lapangan Kerja Berdasarkan Minat Nelayan

977


http://www.republika.co.id/berita/koran/financial/16/11/23/%20oh37o72-umkm-hadapi-tiga-masalah-untuk-go-international
http://www.republika.co.id/berita/koran/financial/16/11/23/%20oh37o72-umkm-hadapi-tiga-masalah-untuk-go-international
http://jurnalalqalam.or.id/index.php/%20Alqalam/article/download/211/194
https://www.iiste.org/Journals/index.php/DCS/article/download/27463/28177
https://econpapers.repec.org/article/agsapstra/49230.htm
https://econpapers.repec.org/article/agsapstra/49230.htm
https://econpapers.repec.org/article/agsapstra/49230.htm
https://econpapers.repec.org/scripts/redir.pf?u=http%3A%2F%2Fageconsearch.umn.edu%2Frecord%2F49230%2Ffiles%2F8Human%2520resources%2520management.pdf;h=repec:ags:apstra:49230
https://econpapers.repec.org/scripts/redir.pf?u=http%3A%2F%2Fageconsearch.umn.edu%2Frecord%2F49230%2Ffiles%2F8Human%2520resources%2520management.pdf;h=repec:ags:apstra:49230
https://econpapers.repec.org/scripts/redir.pf?u=http%3A%2F%2Fageconsearch.umn.edu%2Frecord%2F49230%2Ffiles%2F8Human%2520resources%2520management.pdf;h=repec:ags:apstra:49230

Pada Kelompok Tani “Rukun Nelayan”. Proceeding at National Seminar on the Research
Results [article in Indonesian language]. Surabaya: Lemlit Unesa.

Surjanti, Jun, et al. (2012). Pelestarian Motif Batik melalui Penguatan Produksi Printing Pada
Usaha Batik Tulis Khas Pasuruan “Pendalungan”, Research Report [paper in Indonesian

language]. Surabaya: LPPM Unesa. (Laporan Penelitian) Program IPTEKDA Dikti
Jakarta.

Surjanti, Jun. (2014). Pengembangan Desain Bordir Khas Sidoarjo melaluiPenguatan
Karakteristik Produk Berdasarkan Persepsi Konsumen, 2" year, Research Report [paper
in Indonesian language]. Surabaya: LPPM Unesa.

Suwarman, Ujang. (2011). Perilaku Konsumen: Teori dan Penerapannya dalam Pemasaran
[book in Indonesian language]. Jakarta: Ghalia Indonesia.

Tjiptono, Fandy & Chandra, Greogerius. (2012). Pemasaran Strategik: Mengupas Pemasaran
Strategik, Branding Strategy, Customer Satisfaction, Strategi Kompetitif, hingga e-
Marketing [book in Indonesian language].Yogyakarta: Andi.

Jun Surjanti Yoyok Soesatyo Sanaji

Universitas Negeri Surabaya, Universitas Negeri Surabaya, Universitas Negeri Surabaya,
Surabaya, Surabaya, Surabaya,

Indonesia Indonesia Indonesia
junsurjanti@unesa.ac.id yoyoksoesatyo@unesa.ac.id dataaji03@gmail.com

Setya Chendra Wibawa
Universitas Negeri Surabaya,
Surabaya,

Indonesia
setyachendra@unesa.ac.id

978 J. Surjanti, Y. Soesatyo, Sanaji, S. C. Wibawa



